
Logan County Visitors Bureau 

REQUEST FOR PROPOSALS — Tourism Media Production 

Campaign Platform: “Log Off. Show Up.” / “Less Screens, More Scenes.” 

 

Issue Date: May 26, 2026    

Proposals Due: June 9, 2026 

Project Period: 6/22/2026 - Open    

Submit To: Jamison Thornton | Logan County Visitors Bureau | jthornton@logancountyohio.com 

Submission Format: Single PDF + separate pricing sheet (PDF/Excel). Email subject line: “LCVB 

Tourism Media RFP – [Vendor Name]”. 

1) Purpose 

LCVB seeks qualified creators (agencies or individuals) to produce a reusable library of video and 

photography assets that inspire visitation and highlight offline, real-world experiences across 

Logan County. 

2) Engagement Models (Respond to one or both) 

A. One-Time Project Award 

Propose a defined project scope (planning → shoot → post → delivery) for a campaign-ready 

asset library delivered within the Project Period. 

B. On-Call Production Roster 

LCVB may also select multiple vendors for an on-call roster for additional shoots/edits 

throughout the year. Propose your rate structure and typical turnaround times for common 

requests (e.g., half-day/day shoot, edit day, photo selects, cutdowns, captions). 

3) Goals 

●​ Tell a cohesive countywide story that motivates trips and repeat visits. 

●​ Deliver multi-platform-ready assets (web, social, YouTube/OTT as applicable) and 

partner-shareable content. 

●​ Provide an organized media library that LCVB can use seasonally across campaigns and 

community partners. 

 

 



 

4) Minimum Scope of Services 

Pre-Production 

●​ Content plan and shot list aligned to the campaign theme 

●​ Scheduling and coordination with locations/partners 

●​ Talent/location permissions and releases plan 

●​ Production plan (crew roles, gear approach, and schedule) 

Production 

●​ Capture across multiple Logan County locations and experiences 

●​ Ability to capture both brand/cinematic footage and social-first footage as needed 

Post-Production 

●​ Editing, color/audio finishing, and export packages for multiple platforms 

●​ Defined revision process and change-order policy 

Delivery & Asset Management 

●​ Secure delivery link and/or online gallery 

●​ Organized folders, file naming, and basic metadata for reuse 

5) Deliverables (Vendor to propose recommended quantities) 

●​ Primary campaign video asset(s) (“hero” piece) suitable for broad awareness use 

●​ Cutdowns/variants in multiple aspect ratios and runtimes 

●​ Vertical/social-first assets (Reels/Shorts/TikTok-style) 

●​ Photography library (web/social/print-ready) 

●​ B-roll library for future edits 

●​ Partner-shareable set of cleared assets for participating businesses/attractions 

Proposals must include a recommended deliverable range (e.g., “X–Y hero/cutdown/vertical 

assets” and “X–Y edited photos”) and explain how the package supports goals, timeline, and 

budget. 

6) Usage Rights & Clearances (Required) 

●​ State usage rights granted to LCVB (duration, geography, channels, paid usage). 

●​ Confirm whether LCVB may share assets with partner businesses/attractions for 

co-promotion. 

●​ Describe music/stock licensing approach and how you document clearances. 

●​ Describe your talent/location release process and record retention. 



7) Pricing (Flexible — propose your structure. Annual cost cap not to exceed $10,000) 

●​ Provide pricing for the engagement model(s) you are proposing (one-time project and/or 

on-call roster). 

●​ Include a clear cost structure (tiered packages, day rates + post bundle, phases, or retainer), 

with assumptions. 

●​ Break out pass-through expenses (music/licensing, talent, travel, permits) and note what 

triggers change orders. 

●​ Optional add-ons must be clearly separated from base pricing. 

8) Proposal Requirements (Max 10 pages, excluding samples/links) 

●​ Executive summary (approach + why you are a fit) 

●​ Work plan & timeline (milestones from kickoff → final delivery) 

●​ Deliverable recommendation (types, formats, and proposed ranges) 

●​ Team & capabilities (roles; subcontractors if any) 

●​ Rights/licensing plan (usage, releases, music/stock) 

●​ Pricing sheet (structure + assumptions) 

●​ Work samples (3–5 links) and two references 

9) Evaluation & Selection 

LCVB will evaluate proposals using Appendix A (Scoring Rubric). Shortlisted vendors may be 

invited to an interview and/or a best-and-final offer. 

LCVB reserves the right to reject any/all proposals, negotiate scope and pricing, award partial 

scope, select multiple vendors for the on-call roster, or cancel this RFP if in LCVB’s best interest. 

 


